
Part 1: What is Marketing?



Started publishing in 2012
Published 39 books with over 900,000 sales
USA TODAY bestselling author
Have taught all over the world







We are in a seriously dynamic industry
Nothing that worked yesterday will work 
tomorrow
Digital marketing is a try and see what will 
work for you
Some things will stay true regardless of how 
online marketing changes



1. Determine your why.
2. Who is your audience?
3. Create a mission statement.



To prayerfully craft 
stories as modern day 

parables to uplift fellow 
believers and minister to 

seekers in our fallen 
world.



1. Write a mission statement (Set goals)
2. List or describe niche markets
3. Describe your services
4. Spell out marketing and promotional strategies
5. Create a budget – time and money
6. Identify the competition. (What are other authors 

doing?)
7. Monitor results



Part 2: Building Part of Your 
Platform Using Social Media





Writer’s public 
visibility and 
reputation
Basically, it’s made 
up of the people 
who will hear you 
when you have 
something to say



So that you are heard as a known author.











Make it a place where people can interact with 
you
This is your chance to be a real person
Branding (coffee posts)
Sharing personal stories
Finding a niche discussion point (cooking, 
autism, Christianity)
Live videos: Coffee Chats
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Don’t let Facebook become your end all and be all.





In 2025, platforms like TikTok, Instagram Reels, and YouTube 
Shorts dominate discovery. You don’t need fancy equipment—
just a smartphone. Share 15-60 second clips: a quick writing 
tip, a behind-the-scenes moment (e.g., “This is where I wrote 
my first book”), or a teaser of your book’s vibe. 

Data shows video posts get 3x more engagement than 
static ones, and it’s low-cost to start.



2nd largest search engine in the world after Google.
 This is important
Make sure you fill your videos with metadata and keywords

The more followers you have on Youtube, the more you 
can customize your site



Video Marketing in 2025: The Ultimate Guide
https://visme.co/blog/video-marketing/



Part 3: Building Part of Your 
Platform Using a Web Presence



15 million users
The users are readers
Grow Bookbub followers the same as the 
newsletter
Advertise everywhere
Use list building services like Ryan Zee, etc.



150 million users
The users are readers

Drive readers to your Goodreads
Goodreads is owned by Amazon, so the metadata inside 
of Goodreads will fuel Amazon
There are ways you can leverage Goodreads to market 
books



Amazon Author Page
Bookbub Author Page
Goodreads Author Page



You need a website
Make sure your newsletter signup is prominent
Make sure there is an easy way to contact you
Make sure your social media links are easy to find
Have a page for a press kit
 If you are already published, list books by series

You might want to blog
Refreshes your SEO
Connect it to your website
Drive traffic to your blog
 Looking for ideas? 
 Interviews with other authors
 https://www.google.com/search?client=firefox-b-1-

d&q=blog+ideas+for+writers

https://www.google.com/search?client=firefox-b-1-d&q=blog+ideas+for+writers
https://www.google.com/search?client=firefox-b-1-d&q=blog+ideas+for+writers


Part 4: Building Part of Your 
Platform Using Your Newsletter





The most important part of your marketing plan.
No algorithm involved – it’s a direct line to your readers

The people who sign up for your newsletter want information 
from you
Choose how you want to send it out
Weekly/Bi-weekly/Monthly
Quarterly
Only on release days

Use a service to manage your newsletter



My list is 7200
 Mailchimp: $114/month
 Mailerlite: $72/month
 Constant Contact: $160/month
 Sendfox – lifetime use for 1 purchase. (I paid $196 for 20K subscribers)
 I use Sendy - $69 1 time price no limits



Offer an incentive
I offer a free ebook
One subscriber wins $25 Amazon gift card 
every month
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Offer an incentive
 I offer a free ebook
One subscriber wins $25 Amazon gift card every 
month

List your newsletter signup in the front of 
everything
Pinned tweet
Pinned Facebook post
Prominent on website
 In the back of every book
Use a list growing promotion company
Ryan Zee, Bookfunnel, Litring, etc.



 Automatically send a series of newsletters giving your readers a chance 
to get to know you.
Don’t make them sales pitches – make them personal.

http://www.successfulchristianselfpublishing.com

http://www.successfulchristianselfpublishing.com/


You want people to open your newsletter. It looks 
good for the mail service, and it means your word is 
getting out
Chance to win $25 Amazon gift card
 Ask a question that encourages a response
Run a giveaway that requires a response





Birthday Club
Currently have almost 1500 members
Receive a signed birthday card from me
 50% off one ebook coupon
 Bookmark for upcoming series
 Captive marketing audience

Short Stories
Early Release





A group of your biggest fans
WANT to share information about you
Will leave reviews
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THE PLAN



 Write it out
 What is your why?
 Who is your audience?
 Where are they?
 How can you bring them to you?
 What do you do with them once you have them 

there?
 What tactics do you want to implement?
 What tools are at your disposal?



AI’s everywhere in 2025
Writers can use it without being tech wizards. Don’t be afraid to play with it. 
 Canva’s AI features, Midjourney, etc., can help with promo graphics
 ChatGPT-style platforms can brainstorm taglines or social media captions. 
 THE CATCH: 

Readers spot robotic content a mile away. Use AI as 
a springboard, then tweak it with your voice.



 What worked?
 How can I take what worked and keep doing it?
 Is the squeeze worth the juice?
 What do I observe other people doing
 “new shiny”



Determine your writing time or production goals
 i.e. 3,000 words a day or 4 hours

Never let marketing/social media interfere with 
those goals. Nothing sells a good book better than 
the next good book
 Be disciplined in your time online
 Planning is key
Create calendars/logs:
 Social media (PromoRepublic)
 Blogging
 Marketing ads





PDF of Powerpoint can be found here:
http://successfulchristianselfpublishing.com/marketing/
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